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The dissertation research on the eslite book stores in Taiwan, analyze and 
summarize the features of their business model. And then, the author analyze the 
appearance in the space of the business model of the eslite bookstores in Taiwan. 
Secondly, in combination with the specific natural, economic and cultural conditions 
of Xiamen University, and reference of the features of the space of the eslite 
bookstores in Taiwan, the author propose a design project of the esilte bookstore in 
the visitor center of Xiamen University. 
The dissertation is roughly consisted of three parts: 
The first part is the chapter 1 and chapter 2 which introduce the background, the 
subject source and the meaning of the research. Then they introduces the correlative 
basic concepts and the current study situation and put forward the study method and 
framework. 
The second part is the chapter 3 that summarize the features of business model of 
the eslite bookstores in Taiwan as complex business, the customers management, 
selling culture and linkage but not duplication at first ,and analyze their space form 
from the aspects of layout, space creation, culture construction and the express of the 
regionalism. 
The last part is the chapter 4 and 5. After the simple introduction project 
background, the author analyze the location and environment of the project. And then, 
the author use the experience of the layout and space creation of the eslite bookstores 
in Taiwan into the design of the eslite bookstore in the visitor center of Xiamen 
University, and reinterpreted the culture construction and the express of the 
regionalism in the combination with the special cultural conditions of Xiamen 
University. 
Keywords: the eslite bookstores; appearance in space of the business model; the 
















第一章 绪论 .............................................................................................. 1 
1.1 研究背景及课题来源 ...................................................................................... 1 
1.1.1研究背景 .............................................. 1 
1.1.2课题来源 .............................................. 1 
1.2 研究意义 .......................................................................................................... 2 
1.3 文献综述 .......................................................................................................... 2 
1.3.1关于实体书店的文献综述 ................................ 2 
1.3.2关于诚品书店的文献综述 ................................ 4 
1.3.3本文创新点 ............................................ 5 
1.4 理论梳理 .......................................................................................................... 5 
1.4.1 关于文化与消费的理论.................................. 5 
1.4.2 关于商业模式与空间的理论.............................. 6 
1.4.3关于建筑在地性的理论 .................................. 8 
1.5 研究方法与框架 .............................................................................................. 9 
1.5.1研究方法 .............................................. 9 
1.5.2研究框架 ............................................. 10 
第二章 实体书店的发展现状及相关案例研究 .................................... 11 
2.1 实体书店的发展历史 .................................................................................... 11 
2.2 近年实体书店面临的困境 ............................................................................ 12 
2.3 实体书店的相关案例 .................................................................................... 13 
2.3.1内地的实体书店 ....................................... 13 
2.3.2台湾的实体书店 ....................................... 17 
2.3.3国外的实体书店 ....................................... 19 
2.4 不同类型实体书店的特点 ............................................................................ 20 
2.5 小结 ................................................................................................................ 21 
第三章 台湾诚品书店的经营模式及其空间呈现 ................................ 22 
3.1 台湾诚品书店的经营模式 ............................................................................ 22 
3.1.1复合式经营 ........................................... 22 
















3.1.3连锁而不复制 ......................................... 25 
3.1.4贩卖文化 ............................................. 26 
3.2 台湾诚品书店经营模式的空间呈现 ............................................................ 26 
3.2.1复合式经营模式下的整体布局 ........................... 27 
3.2.2基于顾客认知与行为的空间营造 ......................... 36 
3.2.3在地性的表达 ......................................... 49 
3.2.4文化的建构 ........................................... 51 
3.4 小结 ............................................................................................................... 56 
第四章 厦门大学访客中心诚品书店设计研究 .................................... 57 
4.1 项目背景 ........................................................................................................ 57 
4.1.1厦门大学访客中心及演武运动场改造设计 ................. 57 
4.1.2厦门大学访客中心内诚品书店的引入 ..................... 58 
4.1.3本案店址研究 ......................................... 59 
4.2 整体布局 ........................................................................................................ 60 
4.2.1业态的选择与配比 ..................................... 60 
4.2.2业种的选择与布局 ..................................... 62 
4.3 基于顾客认知与行为的空间营造 ................................................................ 67 
4.3.1基于顾客认知的空间营造 ............................... 67 
4.3.2基于顾客行为的空间营造 ............................... 72 




4.5 文化的建构 .................................................................................................... 81 
4.5.1本案对古典建筑空间原型的选择 ......................... 82 
4.5.2本案书店区域对传统书院的空间再现 ..................... 82 
4.6 小结 ................................................................................................................ 87 
第五章 结语 ............................................................................................ 88 
参考文献 .................................................................................................. 89 
















Chapter 1．Introduction .......................................................................... 1 
1.1 Research Background and Subject Resource ............................................... 1 
1.1.1 Research Background ........................................................................... 1 
1.1.2 Subject Resource ................................................................................... 1 
1.2 The Significance of the Research ................................................................... 2 
1.3 Existing Research ............................................................................................ 2 
1.3.1 Existing Research of Entity Bookstore ................................................. 2 
1.3.2 Existing Research of the Eslite Bookstore ............................................ 4 
1.3.3 Innovation Points .................................................................................. 5 
1.4 Correlational Theories .................................................................................... 5 
1.4.1 Theories about Culture and Consumption ............................................ 5 
1.4.2 Theories about Bussiness Model and Space ......................................... 6 
1.4.3 Theories about Regionalism ................................................................. 8 
1.5 Research Method and Thesis Frame ............................................................. 8 
1.5.1 Research Method .................................................................................. 8 
1.5.2 Thesis Frame ....................................................................................... 10 
Chapter 2. The Development of theEntity Bookstores and Researches 
on Correlative Cases ....................................................................... 11 
2.1 The Development History of Entity Bookstores ......................................... 11 
2.2  the Plight of the entity Bookstores in Recent Years ................................ 13 
2.3  Correlational Cases about Entity Bookstores ......................................... 13 
2.3.1 Entity Bookstores in China mainland ................................................. 14 
2.3.2 Entity Bookstores in Overseas ............................................................ 17 
2.3.3 Entity Bookstores in Taiwan ............................................................... 18 
2.4 the Characteristics of DifferentBookstores ................................................. 20 
















Chapter 3. the Appearance in Space of the Business Model of the 
Eslite Bookstores in Taiwan  ................................................................. 23 
3.1 the Bussiness Model of the Eslite Bookstores in Taiwan ........................... 23 
3.1.1 Complex Business ............................................................................... 23 
3.1.2 the Customers Management ................................................................ 24 
3.1.3 Selling Culture .................................................................................... 26 
3.1.4 Linkage but not Duplication ............................................................... 26 
3.2 the Appearance in Space of the Business Model of the Eslite Bookstores 
in Taiwan .............................................................................................................. 27 
3.2.1.the Layout ........................................................................................... 27 
3.2.2 Space Creation .................................................................................... 36 
3.2.3 the Express of the Regionalism ........................................................... 49 
3.2.4 Culture Construction ........................................................................... 52 
3.3 Summary ........................................................................................................ 56 
Chapter 4. the Design of the Eslite Bookstore in the Visitor Center of 
Xiamen University .................................................................................. 57 
4.1 Project Background ...................................................................................... 57 
4.1.1 the Reformation Design of the Yanwu Playground and Vistior Center 
of Xiamen University ................................................................................................... 57 
4.1.2 Research on the Location .................................................................... 58 
4.1.3 Analysis of the Environment ............................................................... 59 
4.2 the Layout ...................................................................................................... 60 
4.2.1 the Ratio of Formats and the Selection of megabite ........................... 60 
4.2.2 the Layout Design ............................................................................... 62 
4.3 Space Creation .............................................................................................. 65 
4.3.1 Space Creation Based on the Cognition of Customers ....................... 65 
4.3.2 Space Creation Based on the Behavior of Customers ........................ 70 















4.4.1 In Xiamen ............................................................................................ 75 
4.4.3 In Xiamen University .......................................................................... 76 
4.4.4 In the Visitor Center of Xiamen University ........................................ 77 
4.5 Culture Construction .................................................................................... 79 
4.5.1 the Selection of Prototype for Bookstore District in This Case .......... 80 
4.5.2 Chinese Traditional School Space in This Case ................................. 80 
4.6 Summary ........................................................................................................ 87 
Chapter 5. Conclusion ............................................................................ 88 










































                                                             
①







































                                                             
①
 钟芳玲 著.书店风景[M]北京：中央编译出版社，2012 
②
 钟芳玲 著.书天堂[M].桂林：广西师范大学出版社，2005 
③










































                                                             














































































































Degree papers are in the “Xiamen University Electronic Theses and 
Dissertations Database”.  
Fulltexts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on 
http://etd.calis.edu.cn/ and submit requests online, or consult the interlibrary 
loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn 
for delivery details. 
厦
门
大
学
博
硕
士
论
文
摘
要
库
